


Millennials find user generated content (UGC) to be 50% more trustworthy.  They also consider UGC to be 20% more 
influential and 35% more memorable – (User generated content statistics from Crowdtap). Given this trend, UGC has become 
one of the most important tools in establishing brand recognition and trust.

All forms of published content, user posts and comments, needs to free of offensive and objectionable content. Having a team 
of content moderators on hand reduces the risk of visitors seeing content they may consider upsetting or offensive. For any 
post that is flagged as objectionable, our team of content moderators reviews it thoroughly against content policy guidelines 
before making it visible or removing it along with taking action on the user’s account like issuing a warning or blocking the 
account.



Effective moderation of harmful online content is a challenging owing to a number of factors. While AI can filter 
some of the harmful content using NLP techniques, a vast majority of the content requires an understanding of the 
context to determine whether or not it is harmful. An AI system struggles to interpret this context, because it 
requires a broader understanding of societal, cultural, historical and political factors. Non English languages also 
add another layer of complexity on the process.
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